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Introduction 
 

This submission has been prepared by Fáilte Ireland, the National Tourism Development 

Authority, in response to the invitation for submissions on the Draft Roscommon County 

Development Plan 2021-2027 (‘the Draft Plan’) by Roscommon County Council (‘the Council).   

 

Fáilte Ireland welcomes the opportunity to engage with Roscommon County Council on the 

emerging Plan for the County and to build on the well-established relationship between Fáilte 

Ireland and the County Council working together. 

 

The preparation of this submission comes at a time when Fáilte Ireland is emphasising the need 

for land-use plans to manage all land uses and economic drivers – of which tourism is but one, 

in a more holistic, strategic and spatial manner to maximise the efficient use of resources and 

the achievement of greater outcomes for society at large. 

 

Overall the Draft Plan includes references to tourism throughout relating to a number of areas. 

However, the following may allow the County Council to complete the Plan. We hope that this 

submission can represent another step in a collaborative process that culminates in the 

adoption of the new Development Plan. 

 

For ease of reading, we have structured this submission as follows: 

 

1. The Objective of the Submission 

 

2. Commentary on the Draft Plan;  

 

3. Proposals for the Roscommon County Development Plan 

 

3.1 Additional Tourism Considerations  

3.2 Additional Suggested Text Insertions 

 

4. Conclusion 
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1. The Objective of this Submission 
 

Fáilte Ireland has prepared this submission to support and assist Roscommon County Council 

in the formulation of planning policies and frameworks for the period 2021-2027. Fáilte Ireland 

is seeking to enhance the partnership approach between the County Council and Fáilte Ireland 

and ensure that the expertise of both organisations is shared.   

 

The submission seeks to enhance the policy coverage in the Draft Development Plan to ensure 

a meaningful framework is established for the enhancement of tourism in the County, and the 

wider region, during the Plan period. It has been prepared with inputs from professional 

planners as well as various strands within Fáilte Ireland.  It provides the Council with a concise 

single submission from Fáilte Ireland dealing with all aspects of tourism – from strategic 

planning, to visitor experience and destination management. 

 

The submission has been prepared having regard to the tourism profile of the County; the 

existing policy context in the Draft Plan; and an established template for sustainable tourism 

policies being used by Fáilte Ireland to guide Planning Authorities. 

 

 

2. Commentary on the Draft Plan 
 

Fáilte Ireland is generally supportive of the Draft Plan and notes that some of the suggestions 

or references included in our Issue Paper submission have been included in the Draft Plan. We 

again welcome the opportunity to assist the County Council in the important area of policy 

preparation.  Fáilte Ireland is acutely aware of the complex range of issues that a Development 

Plan must tackle.  It is also mindful of both the responsibilities and limitations of the prevailing 

legislation and the role that the Development Plan plays in a statutory context.  Our submission 

has been fully informed by these considerations.   

 

While the draft Plan does reference the Roscommon Tourism Strategy 2017-2020, which is a 

well-considered strategy, given the relative value of tourism to the County economically, 

socially and culturally, and the profile and significance of Roscommon’s tourism offering within 

Ireland’s Hidden Heartlands, it is considered that a dedicated tourism strategy/chapter should 

be provided for in the Draft County Development Plan. The reference to the Roscommon 

Tourism Strategy, which has expired for the duration of the forthcoming Development Plan, 

and the inclusion of a small number of objectives along with references to tourism throughout 

the plan does not set up the Plan robustly enough to ensure the integration of tourism policy 

and land use plans. 

 
It is considered that tourism could be more strongly referenced throughout the Draft 

Development Plan and in particular the inclusion of a dedicated Tourism Chapter, or a more 
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detailed and robust Tourism Section, would ensure that all aspects of tourism policy are 

captured in a clear and robust manner within the Development Plan.  

 

Such a chapter would allow for tourism policies and objectives to be clearly set out and where 

possible, should be illustrated through the inclusion of relevant maps in the Development Plan. 

The identification of the County’s strategic tourism locations; transport routes; scenic routes 

and views; tourism attractions and facilities; and transportation hubs in the Development Plan 

maps, serves as an effective tool to highlight the importance of tourism in the strategic planning 

of the County. 

 

Additionally, greater identification of the county’s key assets and identification of existing and 

proposed enhancement plans and projects could be called out to ensure adequate policy 

support for these projects. 

 

3. Proposals for the Draft Roscommon County Development Plan 

 

We have prepared this part of the submission drawing on existing strategies for the 

enhancement and management of tourism in the County. 

 

Proposed information and statements are based on identified gaps in policy coverage and 

recommended good practice in the area of sustainable tourism. We have set out explanatory 

text for discussion among the plan-writing team and in some instances then included suggested 

text or policies intended for consideration as a direct insert to the Plan itself. 

 

Roscommon County has a rich built and natural heritage and it is well placed to optimise the 

potential for tourism through proper planning and development. The Development Plan should 

clearly set out a strategy for tourism which aligns with Fáilte Ireland and the Ireland’s Hidden 

Heartlands Brand. The following comments may allow the Council to complete the Plan.  

 

The consideration of built and natural heritage resources, strategic planning for 

accommodation and promotion of inter-agency tourism strategies in the Draft Development 

Plan will build on the previous success of strong tourism consideration in Development Plans. 

 

3.1 Additional Tourism Considerations 
 

Regional Tourism Plan (RTPs) 

Fáilte Ireland is in the process of preparing Regional Tourism Plans for each of the four Regional 

Experience Brands (Dublin, Wild Atlantic Way, Ireland’s Ancient East and Ireland’s Hidden 

Heartlands). The purpose of the Regional Tourism Plans is to identify the sustainable tourism 

development priorities that will help to unlock the commercial potential of the region bringing 

benefits to all stakeholders and industry. Each plan will be prepared based on the VICE model 

which is a methodology for working towards sustainable tourism that seeks to strike an 
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appropriate balance between the needs of the Visitor, the Industry and Community and the 

Environment. The plans will be for the period to 2025 and will be grounded in Fáilte Ireland’s 

new Corporate Strategy. There will be a strong spatial element to the plans which will seek to 

identify where development should take place in order to unlock the tourism potential of the 

region.  

 

The Regional Tourism Plans will also provide a strategic framework for a suite of Destination 

and Experience Development Plans (DEDPs) which will sit underneath them. They will set out 

the overall goals of each of the proposed DEDPs as well as the timing and sequence for the 

preparation of these plans. A number of DEDPs are already in progress. Once the RTPs are in 

place by Q4 of 2021, they will become primary reference documents to inform Fáilte Ireland’s 

submissions on County and City Development Plans. This will ensure that our submissions on 

County and City Development Plans are informed by a strong regional context in addition to 

the agreed tourism needs of each county or city. The Local Authorities will be consulted on the 

preparation of the RTPs which will also be subject to Strategic Environmental Assessment. 

 

We request the inclusion of an objective supporting the preparation and implementation of 
Regional Tourism Plans in the County Development Plan, to support the continued 
collaboration with Fáilte Ireland and tourism stakeholders to ensure successful 
implementation and delivery of these tourism plans. 
 

Destination Towns 

As part of the €15.5million ‘Destination Towns’ initiative launched in 2019 by Fáilte Ireland, 

funding was allocated for the town of Boyle. The purpose of this is to improve links from the 

town to a number of key tourist attractions, including Lough Key Forest and Activity Park. With 

Fáilte Ireland research consistently showing that attractive towns and accessibility are key 

motivators for visitors and locals, the improved linkages will provide valuable funding to 

enhance connectivity between the town and key attractions which will increase visitor 

numbers, to enhance dwell time and visitor spend in Boyle. We request reference to this in the 

Development Plan in both a new Tourism Chapter and Section 2.7 and the inclusion of an 

objective to support future tourism initiatives in Boyle in order to capitalise on the potential 

benefit of the funding for the town of Boyle. 

 

Accessible Tourism 

In order to improve the experience of those who live and visit Roscommon County, the Council 

should promote accessible tourism in the county. This entails ensuring that facilities are 

accessible to people with mobility issues, people with learning disabilities, visual or hearing 

impairment, young children and elderly people. Achieving a high level of accessibility is both 

socially and economically important. It is considered that the Development Plan would benefit 

Proposed new policies, to be inserted into new Tourism Chapter: 

It is an objective of the Council to support the provision of accessible tourism. 
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from the insertion of a section on Accessible Tourism and the incorporation of the following 

Policy Objective. 

 

3.2 Additional Suggested Text Insertions 
 

Chapter 2 - Core Strategy & Settlement Policy 

We welcome the strategic aims set out in the Core Strategy and believe there are robust and 
sound objectives upon which to frame the development of the County. We specifically welcome 
the reference to Tourism in Strategic Aim 11. The following are suggested alterations to these 
to ensure a greater alignment with tourism objectives: 

 

Chapter 4 – Towns & Villages 
 

Section 4.2 Placemaking 
 

Public Realm 

We welcome the policies contained with Section 4.2, TV4.1 to TV 4.12 which set out a defined 

set of objectives to increase vibrancy and animation in town centres across Roscommon. Being 

more creative in the reimaging of public space and the public realm of our cities and towns will 

be key to short-term recovery post Covid-19 and will also drive longer-term attractiveness by 

ensuring more connected places that are more accessible, easier to get around and much more 

pleasant to experience for visitors and residents alike and encourage people to stay longer.  

Furthermore, connectivity promoting walking and cycling facilities that are linked to historic 

town trails, greenways, blueways etc. should be developed and connected to key public spaces. 

 

It is important to ensure that there is a strong focus and investment in place-making to create 

quality places for all, including visitors and this should be a renewed priority in the development 

Proposed amended objective, Strategic Aim 14 
To protect, conserve and enhance the built and natural heritage and the landscape of County 
Roscommon for future generations and recognising its importance to the county’s tourism economy; 
and reinforce the distinctive character of the County through ensuring that recognised sites and 
species of environmental importance are conserved and managed appropriately. 

Proposed new objectives, to be inserted in Section 4.2/4.3 

Encourage improved permeability in town centres including the connection of blueways 

and greenways to adjacent towns. Ensure appropriate signage strategies are in place to 

direct visitors and residents to key public spaces and attractions. 

 

Promote enhanced and increased public realm opportunities including the shared use of 

spaces, for outdoor experiences, with a priority on pedestrian usage. 
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plan. There is a growing consumer segment that wants to have quality outdoor experiences. 

Covid-19 has accelerated this by increasing everyone's appreciation of the outdoors and 

changing the way we socialise. A key pillar of Fáilte Ireland’s strategy is to open up the outdoors 

by re-imagining urban spaces 
 

Section 4.9 Town Centre Living 

 

Night-Time Economy 

The Night-Time Economy is not specifically referenced in the Draft Development Plan. 

Developing the night-time economy is an important aspect of ensuring a vibrant town and 

village centres and means more than just developing a bar and restaurant culture. It entails 

encouraging different activities, in particular cultural experiences, through longer opening 

hours that appeal to a broader range of people. There is an opportunity to develop a night-time 

economy that appeals to both visitor and resident, to the greater benefit of the county as a 

whole.  

 

The National Night-time Economy Taskforce was established by Minister Catherine Martin in 

July 2020. It affords an opportunity for relevant stakeholders from across the night-time culture 

sector to develop an innovative approach to supporting and developing a vibrant, diverse, and 

sustainable night-time economy. 

 

The night-time economy needs to be carefully managed to ensure a balance which does not 

negatively impact the public. However, there are many ways in which vibrancy can be added to 

towns and villages throughout the evening and night-time including facilitating 

rooftop/outdoor dining, extended hours of opening for retail, greater utilisation of our 

waterside spaces and allowing for more music and cultural venues. A diverse range of indoor 

attractions can add to the night-time economy. The Development Plan should support the 

necessary infrastructure and ongoing initiatives between Roscommon County Council and 

other stakeholders including Fáilte Ireland. 

 

 

 

 

Proposed new objective, to be inserted in Section 4.9 

Support proposals for development involving evening and late-night commercial, retail, 

cultural, food and beverage or entertainment uses within, or immediately adjacent to, the 

defined town centres or local service centre, where it can be demonstrated that the 

development will enhance the character and function of the area; this may include extended 

opening hours, proposals for outdoor dining and event space, and proposals for the greater 

utilisation of existing heritage assets. 
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Chapter 6-Economic Development 
 

Section 6.2 The Contribution of Roscommon’s Towns and Villages & Section 6.3 The Role of 

Rural Roscommon 

It is considered that Tourism should be called out as both a key economic driver and as a catalyst 

for improved amenities for communities. Notwithstanding its economic value, tourism also has 

other qualities which are difficult to measure but contribute greatly to the social benefit of 

communities. Tourism amenities within localities make them better places to live for local 

residents, whether by providing attractions and activities or offering good quality hospitality 

and events. Investment in Tourism and tourism assets has proven to be an ‘enabler and 

multiplier’ for many other sectors. 

 

Section 6.7 Tourism 

As outlined previously the draft Plan does reference the Roscommon Tourism Strategy 2017-

2020, which is a well-considered strategy, however it is considered that given the relative value 

of tourism to the County economically, socially and culturally, a dedicated tourism 

strategy/chapter should be provided for in the Draft County Development Plan. The reference 

to the expired Roscommon Tourism Strategy and a small number of objectives along with 

references to tourism throughout the Plan, does not set up the Plan robustly enough to ensure 

the integration of tourism policy and land use plans. Such a chapter could include the following 

sections: 

 

• Accessible Tourism 

• Activity & Adventure Tourism 

• Greenways & Blueways 

• Ireland’s Hidden Heartlands 

• Arts, Craft and Food Tourism 

• Business Tourism 

• Festivals and Events 

• Heritage and Cultural Tourism 

• Major Attractions 

• Rural Tourism 

• Urban Tourism 

• Visitor Accommodation 
 

The previous and following comments should be incorporated into such a chapter/section. 
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Introduction Text- Additional Tourism Assets 

 

Irelands Hidden Heartlands 

‘Ireland's Hidden Heartlands’ is a brand initiative created by Fáilte Ireland which has had much 

success since its launch in 2018. It encompasses Roscommon, Leitrim, and Longford as well as 

parts of Westmeath, Cavan, North Tipperary, Clare, Galway, and Offaly. It aims to promote the 

hidden treasures of Ireland focusing on the inherent beauty of the inland countryside, where 

activity and relaxation coexist with the rural communities and their lifestyles. The proposition 

is two-part: inviting visitors to get ‘active in nature’ while encouraging visitors to focus on 

themes of discovery and exploration and to uncover their unique experience of the natural 

beauty and treasures of Ireland’s Hidden Heartlands.  

 

We note the only reference to this Brand is in Section 6.7 and we therefore request that the 

‘Ireland's Hidden Heartlands’ identification and branding is more fully integrated into the 

Development Plan and that a specific objective aligning with, supporting and promoting this 

initiative is also included.  

 

 

 

 

 

 

 

 

 

Proposed new objective, to be inserted into new Tourism Chapter: 

Continue to actively engage, invest, encourage and promote the development of the 

Ireland’s Hidden Heartlands regional experience brand through sustainable tourism, which 

will enable visitors to have enjoyable experiences while having regard for the social, cultural 

heritage and environmental impacts, including the protection of designated sites. 

Altered text to introductory text box, page 77: 

County Roscommon is rich in history and heritage, and benefits from a range of popular 

attractions such as the Rathcroghan Archaeological Complex, Lough Key Forest and Activity 

Park, The Beara Breifne Way, Roscommon Castle, Clonalis House, Arigna Mining Experience 

and Strokestown Park House, Gardens and National Famine Museum, attracting both 

national and international visitors. 
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The Beara Breifne Way 

One of two signature experiences being developed as part of Ireland’s Hidden Heartlands (along 

with the Shannon corridor), is the Beara Breifne Way. Roscommon County has the longest 

section of this long-distance walking route of all the Ireland’s Hidden Heartlands counties and, 

with its potential to become a key tourism asset for the County, we request a dedicated 

paragraph and policy objectives in respect of The Beara Breifne Way as follows: 

 

The Shannon Tourism Masterplan 

In partnership with Fáilte Ireland and Local Authority Representatives, Waterways Ireland has 

led the development of the Shannon Tourism Masterplan. The key objective of the Masterplan 

is to revitalise the combined Shannon Navigation and Shannon Erne Waterway as a key 

destination within Ireland’s Hidden Heartlands, identifying world class visitor experiences 

based on the region’s natural and cultural assets. This Masterplan was launched in March 2021. 

 

We note the only reference to this initiative is in Section 6.7 and we therefore request that the 

‘The Shannon Tourism Masterplan’ is more fully integrated into the Development Plan and that 

a specific objective aligning with, supporting and promoting this initiative is also included.   

Proposed new text, to be inserted into new Tourism Chapter: 

The Beara Breifne Way 

The Beara Breifne Way is a long-distance walking route based upon the historic 14-day 

march of O'Sullivan Beara in 1603. The route has historic relics dotted throughout the 

journey which stand as snapshots in time, reflecting its history. One of the largest 

community-based projects in Ireland, the Beara Breifne Way has 12 stages, from Cork to 

Cavan and many points in between. It has seen more than 40,000 people walk its path, with 

the area’s heritage displayed throughout.  

 

 

 

Proposed new objective, to be inserted into new Tourism Chapter: 

As one of the county’s key tourism assets the Development Plan is committed to 

safeguarding the future success and deliverability of The Beara Breifne Way and will promote 

and identify the need for key facilities and services for visitors such as accommodation, 

signage, parking, and sustainable transport as identified in the ‘Tourism Masterplan for the 

Beara Breifne Way’ prepared by Fáilte Ireland and Outdoor Recreation Ireland. 
 

Proposed alteration to existing text, page 77: 

The implementation of the Shannon Tourism Master Plan and the Tourism Masterplan for 

the Beara-Breffni Breifne Activation Plan will enable the development of these two key 

resources within the wider region, both of which traverse County Roscommon. The Council 

will continue to work Working with all partners and the industry, to further increase the 

Ireland’s Hidden Heartlands will become a recognisable brand recognition, with to both 

domestic and international appeal visitors. 
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Greenways/Blueways 

The draft Plan provides for a list of walking and cycling routes in the county, however this should 

be framed within a dedicated Walking/Cycling section of a Tourism Chapter/Section. This 

should be complemented by a map identifying the identified routes. 

 

It is considered that given the increasing importance of ‘greenways’ nationally and locally, that 

this section could be strengthened and that local routes/non greenway routes (green roads) 

could be mentioned, which would have excellent merit as a local amenity.  
 

It is considered that ‘blueways’ are equally as important tourism and recreation assets as 

greenways and should be identified in a similar section in the Development Plan. A similar 

objective to that included in Chapter 7, could be incorporated into a designated 

greenway/walking and cycling section: 

 

 
 

 

Proposed new objectives, to be inserted into new Tourism Chapter: 

Promote, encourage and facilitate the implementation of the Shannon Tourism Masterplan 

and its objectives in co-operation with Waterways Ireland, Fáilte Ireland and adjoining local 

authorities. This includes proposals for the increased access to and visibility of the Shannon’s 

scenic attributes and its use for land-based activities such as cycling and walking.  

Proposed new text, to be inserted into new Tourism Chapter: 

The Shannon Tourism Masterplan has been prepared by Waterways Ireland. The key 

objective of the Masterplan is to revitalise the combined Shannon Navigation and Shannon 

Erne Waterway as a key destination within Ireland’s Hidden Heartlands, identifying world 

class visitor experiences based on the region’s natural and cultural assets. This Masterplan 

was launched in March 2021. 

 

 

Proposed new objective, to be inserted into new Tourism Chapter: 

Identify and implement a strategic, coherent and high-quality cycling and walking, greenway 

and blueway network across the county that is integrated with public transport and 

interconnected with tourism, cultural, recreational, retail, and attractions. 

Proposed new objective, to be inserted into new Tourism Chapter: 

Identify and implement existing and historic routes, railways etc. and their associated 

infrastructure i.e. railway buildings for the creation of new greenways and associated 

recreation and tourist amenities. 
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Re-Use of Existing Buildings- Objective ED 6.23 

 

Managing the Provision of Tourist Accommodation 

It is critical that the development plan promotes and supports the development of the 

appropriate mix of additional tourism accommodation offerings, catering to a broad base of 

visitor types and needs at appropriate locations throughout the County. A good mix of 

accommodation allows consumers to make a choice based on their preferences enabling a 

broader mix of visitors to Roscommon. We request a specific objective in a new Tourism 

Chapter/Section supporting a variety of accommodation types. 

 

Digitalization/Tourism Industry  

The fallout from the COVID-19 pandemic has heightened the need for both attractions and 

activity providers to dramatically improve their online booking capability. Digitalisation 

presents opportunities for businesses to expand their market reach, increase growth and 

improve operational efficiencies as well as enhancing the visitor experience and improving 

destination management. Websites, booking facilities and digital distribution technologies 

must be adopted to target those in the planning phase of their trip and those that are already 

in-destination researching things to see and do. 

 

We welcome the reference to the implementation of the EU Action for Smart Villages 

Initiatives, in Chapter 3 and Policy PPH3.21, and consider that the CDP should support the 

tourism sector to invest in digital technology, with a particular focus on sectors with low digital 

presence such as visitor attractions and activities. 
 

 

 

 

 

 

Proposed new objective, to be inserted in new Tourism Chapter. 

Encourage and support investment in digital technology in the tourism sector, with a 

particular focus on sectors such as visitor attractions and activities with low digital presence 

and/or integration. 

Proposed alteration to Objective ED 6.23: 

Facilitate small scale enterprises, such as renovation of barns, outhouses, or other existing 

structures for short term rental associated with an existing permanent residence or active 

farm/agri-tourism enterprise. Proposals to reinstate, conserve and/or renovate existing, 

vacant, derelict or disused buildings, in both rural areas and towns/villages, for holiday 

accommodation and other associated tourism uses/enterprises will also be given 

favourable consideration subject to normal planning criteria. 

Proposed new objective, to be inserted into new Tourism Chapter: 

Support the development of a variety of accommodation types (hotels, B&Bs, Guest Houses, 

self-catering, caravan & camping, glamping etc), which can improve the economic potential 

of increased visitor revenue, increase dwell time and meet visitor needs. 
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Chapter 9: Built Heritage 
 

Section 9.3- Built Heritage Objectives  

 

As announced in 2019, Fáilte Ireland has committed to a €3.9 million investment for the new 

National Famine Museum at Strokestown Park which is the largest investment to be made in a 

visitor attraction in Ireland’s Hidden Heartlands over the last 10 years. The existing famine 

museum at Strokestown Park will be transformed into the new state-of-the-art National Famine 

Museum which will tell the complete story of the Great Famine. The development will include 

a new visitor centre and café and it is expected to bring 50,000 more visitors and €13.2million 

in additional revenue to the region over the coming years. 

 

Fáilte Ireland requests an objective to safeguard and support this planned investment in the 

new plan. 

 

Landscape Character Assessment 
 

We welcome the references and consideration given to tourism in the Landscape Character 

Assessment, however it is considered that some of the key tourism assets and attractions 

should be identified on the associated mapping in the Assessment to ensure they are 

embedded into the Plan and considered at the decision-making stage of the planning process. 

 

 

4. Conclusion  

 

We wish to take this final opportunity to commend the County Council on the Draft 

Development Plan and reiterate the commitment of Fáilte Ireland to working with the Council 

on achieving the Plan objectives over the coming years. 

 

In relation to any follow up to this submission please contact: 

 

Shane Dineen 

Environment & Planning Manager 

Fáilte Ireland- The National Tourism Development Authority 

88/95 Amiens Street, Dublin 1 

Email: shane.dineen@failteireland.ie 

 

 

Proposed new objective, to be inserted in new Tourism Chapter. 

Encourage and support the planned and future investment in the new National Famine 

Museum at Strokestown Park House & Gardens, as a key tourism asset for the County. 

mailto:shane.dineen@failteireland.ie
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